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Article 18 

Additional disclosures for large undertakings and 
public-interest entities 

1. In the notes to the financial statements, large undertakings 
and public-interest entities shall, in addition to the information 
required under Articles 16 and 17 and any other provisions of 
this Directive, disclose information in respect of the following 
matters: 

(a) the net turnover broken down by categories of activity and 
into geographical markets, in so far as those categories and 
markets differ substantially from one another, taking 
account of the manner in which the sale of products and 
the provision of services are organised; and 

(b) the total fees for the financial year charged by each statutory 
auditor or audit firm for the statutory audit of the annual 
financial statements, and the total fees charged by each 
statutory auditor or audit firm for other assurance 
services, for tax advisory services and for other non-audit 
services. 

2. Member States may allow the information referred to in 
point (a) of paragraph 1to be omitted where the disclosure of 
that information would be seriously prejudicial to the under­
taking. Member States may make such omissions subject to 
prior administrative or judicial authorisation. Any such 
omission shall be disclosed in the notes to the financial state­
ments. 

3. Member States may provide that point (b) of paragraph 1 
is not to apply to the annual financial statements of an under­
taking where that undertaking is included within the 
consolidated financial statements required to be drawn up 
under Article 22, provided that such information is given in 
the notes to the consolidated financial statements. 

CHAPTER 5 

MANAGEMENT REPORT 

Article 19 

Contents of the management report 

1. The management report shall include a fair review of the 
development and performance of the undertaking's business and 
of its position, together with a description of the principal risks 
and uncertainties that it faces. 

The review shall be a balanced and comprehensive analysis of 
the development and performance of the undertaking's business 
and of its position, consistent with the size and complexity of 
the business. 

To the extent necessary for an understanding of the under­
taking's development, performance or position, the analysis 
shall include both financial and, where appropriate, non- 
financial key performance indicators relevant to the particular 

business, including information relating to environmental and 
employee matters. In providing the analysis, the management 
report shall, where appropriate, include references to, and 
additional explanations of, amounts reported in the annual 
financial statements. 

2. The management report shall also give an indication of: 

(a) the undertaking's likely future development; 

(b) activities in the field of research and development; 

(c) the information concerning acquisitions of own shares 
prescribed by Article 24(2) of Directive 2012/30/EU; 

(d) the existence of branches of the undertaking; and 

(e) in relation to the undertaking's use of financial instruments 
and where material for the assessment of its assets, liabil­
ities, financial position and profit or loss: 

(i) the undertaking's financial risk management objectives 
and policies, including its policy for hedging each major 
type of forecasted transaction for which hedge 
accounting is used; and 

(ii) the undertaking's exposure to price risk, credit risk, 
liquidity risk and cash flow risk. 

3. Member States may exempt small undertakings from the 
obligation to prepare management reports, provided that they 
require the information referred to in Article 24(2) of Directive 
2012/30/EU concerning the acquisition by an undertaking of its 
own shares to be given in the notes to the financial statements. 

4. Member States may exempt small and medium-sized 
undertakings from the obligation set out in the third 
subparagraph of paragraph 1 in so far as it relates to non- 
financial information. 

Article 20 

Corporate governance statement 

1. Undertakings referred to in point (1)(a) of Article 2 shall 
include a corporate governance statement in their management 
report. That statement shall be included as a specific section of 
the management report and shall contain at least the following 
information: 

(a) a reference to the following, where applicable: 

(i) the corporate governance code to which the under­
taking is subject,

EN L 182/38 Official Journal of the European Union 29.6.2013

Non-financial information 

Future Development







ANNUAL REPORT 
2016
A New Era Begins

CONTENTS

1
 Page 4 BMW Group in Figures

 Page 8 Report of the Supervisory Board

 Page 16 Statement of the Chairman of the  

Board of  Management

2 
COMBINED  
MANAGEMENT REPORT

 Page 22 General Information on the BMW Group

 Page 22 Organisational  Structure and  Business Model

 Page 24 Locations

 Page 29 Management System

 Page 34 Report on Economic Position

 Page 34 General and Sector-specific Environment
 Page 38 Overall Assessment by Management

 Page 39 Financial and Non-financial Performance Indicators
 Page 42 Review of Operations

 Page 63 Results of Operations, Financial Position and Net Assets

 Page 76 Comments on Financial Statements of BMW AG

 Page 82 Report on Outlook, Risks and Opportunities

 Page 82 Outlook

 Page 88 Risks and Opportunities 

 Page 101 Internal Control System and Risk Management  

System  Relevant for the Financial Reporting Process

 Page 103 Disclosures Relevant for Takeovers

 Page 107 BMW Stock and Capital Markets in 2016

3
GROUP FINANCIAL 
 STATEMENTS

 Page 112 Income Statements for Group and Segments

 Page 112 Statement of Comprehensive Income for Group

 Page 114 Balance Sheets for Group and Segments

 Page 116 Cash Flow Statements for Group and Segments

 Page 118 Group Statement of Changes in Equity

 Page 120 Notes to the Group Financial Statements

 Page 120 Accounting Principles and Policies

 Page 133 Notes to the Income Statement

 Page 139 Notes to the Statement of Comprehensive Income

 Page 140 Notes to the Balance Sheet

 Page 161 Other Disclosures

 Page 175 Segment Information 

 Page 180 List of Investments at 31 December 2016

4
 CORPORATE   
GOVERNANCE

 Page 190 Statement on  Corporate Governance (§ 289 a HGB) 

(Part of the Combined Management Report)

 Page 190 Information on the Company’s Governing Constitution

 Page 191 Declaration of the Board of Management and of the 
 Supervisory Board pursuant to § 161 AktG

 Page 192 Members of the Board of Management

 Page 193 Members of the Supervisory Board

 Page 196 Composition and Work Procedures of the Board of 
 Management of BMW AG and its Committees

 Page 198 Composition and Work Procedures of the  
Super visory Board of BMW AG and its Committees

 Page 204 Disclosures pursuant to the Act on Equal   
Gender Participation

 Page 205 Information on Corporate Governance Practices Applied 
beyond Mandatory  Requirements

 Page 207 Compliance in the BMW Group

 Page 212 Compensation Report

 Page 223 Responsibility Statement by the 

Company’s Legal Representatives

 Page 224 Auditor’s Report

5
OTHER INFORMATION

 Page 226 BMW Group Ten-year Comparison

 Page 228 Glossary

 Page 230 Index

 Page 232 Index of Graphs

 Page 233 Financial Calendar

 Page 234 Contacts



COMBINED MANAGEMENT  
REPORT

 Page 22 General Information on the BMW Group
 Page 22 Organisational  Structure and  Business Model

 Page 24 Locations

 Page 29 Management System

 Page 34 Report on Economic Position
 Page 34 General and Sector-specific Environment

 Page 38 Overall Assessment by Management

 Page 39 Financial and Non- financial Performance Indicators

 Page 42 Review of Operations

 Page 42 Automotive Segment

 Page 48 Motorcycles Segment

 Page 49 Financial Services Segment

 Page 51 Research and Development

 Page 54 Purchasing and Supplier Network

 Page 55 Sales and Marketing

 Page 57 Workforce

 Page 59 Sustainability

 Page 63 Results of Operations, Financial Position and Net Assets

 Page 76 Comments on Financial Statements of BMW AG

 Page 82 Report on Outlook, Risks and Opportunities
 Page 82 Outlook

 Page 88 Risks and Opportunities

 Page 101 Internal Control  System and Risk  Management  
System Relevant for the  Financial Reporting Process

 Page 103 Disclosures Relevant for Takeovers

 Page 107 BMW Stock and Capital Markets in 2016

2

2
Combined 
Management 
Report

General Information

Economic Position

Outlook, Risks and  
Opportunities

BMW Stock and 
Capital Markets

Risk profile improved 
Despite ongoing political and economic uncertain-
ties, including the UK’s decision to leave the EU, the 
stable trend in the global economy during the year 
under report contributed to an improvement in the 
risk situation of the Financial Services segment’s total 
portfolio. The risk profile for the segment’s credit 
financing portfolio also improved slightly. The credit 
loss ratio on the total credit portfolio for the twelve-
month period decreased to 0.32 %, slightly down on 
the previous year’s level (2015: 0.37 %). 

Development of credit loss ratio
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Average sales proceeds per vehicle, generated from 
remarketing pre-owned BMW and MINI brand vehi-
cles, reflected the marginally less favourable situation 
on international pre-owned markets, and were there-
fore slightly down on the previous year. Residual value 
losses on such vehicles rose moderately year-on-year, 
mainly due to greater competition in North America. 
Further information on the risk profile is provided in 
the section “Risks and Opportunities”.

Research and Development 
 www.bmwgroup.com / innovation

Research and development are of central importance 
for the BMW Group as a premium manufacturer. As 
part of the Efficient Dynamics strategy, continual 
efforts are undertaken to improve energy efficiency 
and reduce emissions across the full range of auto-
mobiles and motorcycles. In line with its Connected 
Drive strategy, the BMW Group is engaged in work on 
the connectedness of driver, vehicle and the outside 
world. The Group seeks to take a leading position in 
the field of autonomous driving. At 31 December 2016, 
a total of 13,103 people at 13 locations in five coun-
tries worldwide were employed in the BMW Group’s 
research and innovation network.

Research and development expenditure totalled 
€ 5,164 million during the year under report, in 
line with the previous twelve-month period (2015: 
€ 5,169 million; – 0.0 %). At 5.5 %, the research and 
development expenditure ratio was also practically 
identical to that of the preceding year (2015: 5.6 %). 
The ratio of capitalised development costs to total 
research and development expenditure for the period 
(capitalisation ratio) was 40.5 % (2015: 39.9 %). Amor-
tisation of capitalised development costs totalled 
€ 1,222 million (2015: € 1,166 million; + 4.8 %). Further 
information on research and development expendi-
ture is provided in the “Report on Economic Position 
(Results of Operations)” and in  note 7 to the Group 
Financial Statements.

Given the pace of technological change, collaboration 
in the field of research and development is customary 
in the automotive industry. The BMW Group also 
enters into collaboration arrangements with selected 
partners. The aim of these research and development 
activities, which may also include cross-sector cooper-
ation, is to help find innovative solutions for individual 
mobility. The focus is on future-oriented technologies 
such as digitalisation and alternative drive systems.

 see 
note 7
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Expertise in drivetrain technology
The BMW Group is consistently extending its portfolio 
of electrically powered vehicles. At the end of 2016, 
it included the BMW i3 all-electric, battery-powered 
vehicle, six plug-in hybrid vehicles for the global 
market, and an additional plug-in hybrid exclusively 
developed for the Chinese market.

In 2016, an additional version of the BMW i3 was 
launched, featuring significantly greater battery 
capacity. The vehicle is also available with or without 
a range extender. During the reporting year, plans 
were laid for both the first all-electric MINI and for 
an electrically powered BMW X3. In 2017, the new 
BMW 5 Series and the MINI Countryman are both due 
to be launched as plug-in hybrid versions. A roadster 
version of the BMW i8 has also been announced for 
2018.

With its C-evolution, BMW Motorrad presented in 
2016 the second edition of an all-electric “Maxi Scoot-
er” with greatly improved range and higher top speed.

For the medium and long term, the BMW Group is also 
developing a fuel cell electric vehicle (FCEV). The fuel 
cell electric drive system, which converts hydrogen to 
electricity and steam, combines locally emission-free, 
electrically powered driving with the dynamic flair 
typical of the BMW brand, capability for covering long 
distances, and short refuelling times. Battery and fuel 
cell technology can be combined in one vehicle. 

At the same time, the BMW Group continues to work 
on enhancing its existing range of highly efficient 
combustion engines. 2016 saw the launch of the new 
BMW 7 Series, featuring a newly developed inline 
6-cylinder diesel engine that combines high perfor-
mance with low fuel consumption. The BMW 1 and 2 
Series M Performance models were presented with a 
new, powerful inline 6-cylinder petrol engine in 2016. 

Driver assistance systems, highly and fully 
automated driving
The new BMW 5 Series offers drivers extensive sup-
port with a variety of assistance systems. It is fitted 
with a stereo camera as standard, which monitors 
the vehicle’s environment together with optionally 
available radar and ultrasound sensors. New features 
in the BMW 5 Series include an avoidance assistant, 
a crossing-traffic warning, a lane-change assistant 
and a lane control assistant with active side collision 
protection, which monitors the driving lanes and 
developments next to the vehicle and actively supports 
the driver in the event of imminent collision with a 
corrective steering intervention.

With extended functions built into the optionally avail-
able Active Cruise Control (ACC) and the steering and 
lane control assistant, the BMW 5 Series represents 
a further step towards automated driving, including 
recognition of speed limits, which the optional Speed 
Limit Assist shows the driver. The assistance system 
supports the driver in keeping a correct distance at 
speeds up to 210 km / h as well as at accelerating and 
braking. These features offer drivers a significant ben-
efit in terms of convenience, particularly at low speeds 
and in slow-moving traffic. The optional Remote 
Parking feature of the BMW 5 Series Sedan enables 
drivers to manoeuvre the vehicle into the tightest of 
parking spaces using a remote-control car key.

At the same time, the BMW Group is conducting 
research into highly automated systems that do not 
need to be permanently monitored by the driver and 
fully automated systems that no longer require the 
driver to monitor them at all. At the end of 2016, 
some 600 BMW Group employees were engaged in 
the development of highly automated driving tech-
nologies. Beginning in 2017, the BMW Group plans 
to concentrate its expertise in the field of vehicle 
connectivity and automated driving at one location.
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BMW Connected digital platform presented
With BMW Connected, the BMW Group presented 
a comprehensive digital concept that facilitates 
individual mobility. Based on a flexible platform, 
BMW Connected seamlessly combines the vehicle 
with the digital life of the user through user devices 
such as smartphones. The functions of existing BMW 
ConnectedDrive apps will be integrated in BMW 
Connected. The security and anonymisation of data 
have the highest priority for the BMW Group, both 
internally and for its customers. 

Digital connectivity has also become a key topic for 
the Group’s motorcycles. With its optionally avail-
able “Intelligent Emergency Call”, BMW Motorrad 
has announced that eCall for urgent help in case of 
emergency or accidents will also be added as a feature 
of its motorcycles as from 2017.

Next generation of the AirTouch virtual 
touchscreen
The BMW Group made further progress in the field 
of interaction between the driver and the vehicle 
during the year under report. Following up on BMW 
Gesture Control, which is already available for the 
new BMW 5 and 7 Series, in 2016 the Group pre-
sented its enhanced AirTouch system, which enables 
drivers to use simple gestures with an open hand to 
activate command fields on a large panorama screen 
on the dashboard. At the beginning of 2017, the BMW 
HoloActive Touch system was presented to the public 
for the first time. The innovative interface between 
driver and vehicle is similar to a virtual touchscreen, 
which is operated using finger gestures on a screen 
that appears to float freely in space. 

Extreme lightweight construction in the BMW HP4
BMW Motorrad demonstrated with the exclusive BMW 
HP4 RACE experimental motorcycle how extreme 
lightweight construction can be realised based on 
carbon fibre technology. Among other features, this 
motorcycle, which is fit for racing, is equipped with a 
highly innovative frame structure made of pure carbon 
as well as carbon wheel-rims. 

Numerous awards for innovations
The BMW Group won over 50 national and interna-
tional awards during the year under report. Among 
other honours, the BMW 7 Series was named World 
Luxury Car at the renowned World Car Awards. 

At the “International Engine of the Year Award”, the 
most prestigious engine competition worldwide, the 
drivetrain of the BMW i8 was winner in the 1.4- to 
1.8-litre category. At the Automotive Innovations 
Award, jointly awarded by the Center of Automotive 
Management and the auditing and consulting firm 
PricewaterhouseCoopers, BMW drivetrains were 
adjudged to be the most innovative conventional 
systems across all models.

The BMW i3 won the “Golden Steering Wheel” award 
in the “Alternative drives” category. In 2016, the 
BMW Group won numerous design awards, includ-
ing the International Forum Design Awards for its 
Rolls-Royce Dawn, MINI Clubman, MINI Convertible, 
BMW M2, BMW X1 and BMW 7 Series.
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